Digital Marketing
An Overview of Inbound Strategy

A good customer experience means your customers will
spend more. In fact, 86% of buyers are willing to pay more
for a great customer experience.

Understand Your Customer
Experience Journey
It’s important to understand the journey people take as they move from stranger to
customer to advocate. Being aware of where your audience is at in the journey will help
you engage with them and measure results more effectively.

Reach Consumers

Inbound leads cost
61% less on average
than outbound leads.

Attract the attention of strangers through inbound
marketing and paid ads.

Inspire Action

Content marketing ranks
as the most effective
inbound marketing tactic.

Engage visitors with valuable content and an
optimized website.

Create Conversion

Targeting users with content
relevant to their position along the
buying process yields 72% higher
conversion rates.

Convert interested followers into leads or customers
with lead generation tools and nurturing strategies.

Establish Advocacy

82% of companies agree
that retention is cheaper
than acquisition.

Delight customers with excellent content and
customer service to establish a loyal following.

14% of the people who have goals are 10 times more
successful than those who do not have goals.

Set Your Goals
Digital marketing goals should align with your overall business
objectives. Keep reading for a list common goals.

Boost Brand
Awareness

Strengthen Brand
Credibility

Who knows about you?

Can people trust what you say?

It takes 5 to 7 impressions for people to
remember a brand.

81% of consumers said that they need to be able
to trust the brand in order to buy from them.

Improve Brand
Perception

Expand Market
Share

Do people have a positive image
of your brand?

How much of the market does your
brand control?

89% of shoppers stay loyal to brands that
share their values.

86.86% is Google’s worldwide search
market share.

Generate New
Leads

Drive More Sales
How can you get more people
to become paying customers?

How can you get contact information
of prospects?

Top-converting companies spend at least 5%
of their budget on CRO.

Companies get 55% more leads when they increase
their number of landing pages from 10 to 15.

Reach New
Audiences

Engage More
Customers

Who else may benefit from your
products/services?

How can you more regularly
connect with your customers?

56% of companies have developed higher
quality leads using personas.

64% of the customers expect tailored
engagements that are based on past interactions.

Increase Loyalty
& Advocacy

Tips on Goal Setting

Do your customers tell their friends?

Use SMART goals to help set, maintain and
track your business goals. SMART is an
acronym for "specific, measurable,
achievable, relevant and time-bound."

92% of individuals trust word-of-mouth
recommendations, making it one of the most
trust-rich forms of advertising.

Specific

Measurable

Achievable

Relevant

Time-bound

When setting a goal,
be clear about what
exactly you hope to
accomplish. State
specifics about who
will be involved and
what steps need to be
taken to reach your
objective.

Can you measure
whether your goal is
successful? Instead of
using words like
“more” or “better,” use
measurable numbers
and metrics to help you
define success.

Is your goal realistic?
Smart goals are goals
that challenge your
business yet remain
achievable. Set
yourself up for success,
not failure.

Does your goal make
sense for your
business? Make sure
your goals align with
your organizational
values and objectives
to meet your business
needs.

Never set a goal
without a deadline.
Having a due date can
help promote action
and keep momentum to
maximize your time
while working towards
a goal.

4-10 social profiles are the amount most businesses maintain.
People aged 18-34 are most likely to follow a brand on
social networks.

Know Your Channels
Your customers are active on a variety of digital marketing
channels. Choosing the right mix of channels is an important part
of a solid strategy. Below are some of the most popular channels.

Search Engine Optimization
Search Engine Optimization (SEO) is the process of maximizing the number
of visitors to a particular website by ensuring that the site appears high on
the list of results returned by a search engine.

Components

Benefits

• Technical SEO

• Increases Site Traffic and
Generate New Leads

• Content

Businesses with a marketing
strategy allocate on average
41% of their budget to SEO.

• Build Brand Awareness and
Credibility

• On-site SEO
• Off-site SEO

Paid Search
Paid Search is advertising that allows you to display ads in the sponsored
results section on a search engine’s results page, paying only when the ad
is clicked or viewed.

Components

Benefits

• Pay-Per-Click Ads

• More Visibility

• Display Ads

• More Traffic

• Retargeting Ads

• Highly Interested Prospects

• Landing Pages

• Detailed Analytics

PPC visitors are 50% more
likely to purchase something
than organic visitors.

Email Marketing
Email marketing is the act of sending a commercial message, typically to a
group of people, using email.

Components

Benefits

• Timing & Frequency

• Nurtures Leads and Customer
Relationships

• Personalization

• Reach an Already Engaged
Audience

• Subject Lines & Content
• Call-to-Action

59% of respondents say
marketing emails influence
their purchase decisions.

• Collect Data on Recipients

Social Media Marketing
Social media marketing is the use of social media platforms and websites to
promote a product or service.

Components

Benefits

• Organic and Paid
Campaigns

• Build Community and Meet
Influencers

• Cross-Channel Promotions

• Social Proof/Thought Leadership

• Clearly Defined Goals

• Brand Awareness/Trust

• Content Strategy

• Web Traffic and Sales

Nearly 50% of the world's
population uses social media.
That's over 3 billion users
worldwide.

Content Marketing
Content marketing is a type of marketing that involves the creation and sharing of online material
(such as videos, blogs, and social media posts) that does not explicitly promote a brand but is
intended to stimulate interest in its products or services.

Components

Benefits

Website, blogging,
infographics, press releases,
videos, podcasts, webinars,
eBooks, documents, white
papers, etc.

• Higher Visibility in Search Engines
• Increase Brand Awareness and
Credibility
• Increased Conversion Potential

Content marketing is 3 times
more efficient in terms of leads
than outbound marketing.

Conversion Rate Optimization
Conversion rate optimization is a system for increasing the percentage of
visitors to a website that convert into customers, or more generally, take any
desired action on a webpage.

Components

Benefits

• Compelling offers
• Contact forms

• Helps You Understand Your
Customers Better

• Calls-to-Action

• Gets You More Customers

• A/B Split Testing

• Increases Your Website Profits

• Technical SEO

• Improves Your Brand Perception

Nearly 50% of the world's
population uses social media.
That's over 3 billion users
worldwide.

56% of organizations leveraging analytics are experiencing
faster and more effective decision making, and more than
half (51%) are realizing better financial performance.

Measure and Optimize
Your Results
Your goals will inform which KPIs you choose to track. As you execute campaigns in
various channels, continue to track your results and report on your progress. The insight
you gain on the performance of your campaigns will equip you to continually optimize
for improvement.

The Phases of Inbound Marketing

Set Your
Goals
Understand Your
Customer Journey

Know Your
Channels
Measure and
Optimize
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